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SUPPLEMENTARY PLANNING GUIDANCE: 
ADVERTISEMENTS 
 
October 2014 
 
1. INTRODUCTION 
 
1.1 This note is one of a series of Supplementary Planning Guidance notes (SPGs), amplifying the 

development plan policies and other issues in a clear and concise format with the aim of 
improving the design and quality of new development.  The notes are intended to offer 
broad guidance which will assist members of the public and officers in discussions prior to 
the submission of planning applications and assist officers in handling and members in 
determining planning applications. 

 
2. STATUS AND STAGES IN PREPARATION 
 
2.1 The Council’s SPGs are not part of the adopted development plan.  The Welsh Government 

has confirmed that following public consultation and subsequent Local Planning Authority 
(LPA) approval, SPG can be treated as a material planning consideration when LPAs, Planning 
Inspectors and the Welsh Government determine planning applications and appeals.  This 
SPG document was formally approved for consultation by Denbighshire County Council’s 
Planning Committee on XXXX. 

 
2.2 These notes have been prepared in accordance with guidance contained in Planning Policy 

Wales (March 2014); Local Development Plans Wales (December 2005); and Welsh 
Government Technical Advice Notes. 

 

3. BACKGROUND 

3.1 The role of advertisements (or adverts) is to direct and / or inform the public 

(as potential customers) of a building, product or service. This document 

focuses on the location and design of advertisements, offering advice and 

guidance on location and type of advertisement. The regulations regarding the 

control of advertisements are complex, and advice should be sought prior to 

erecting or installing any advert or when considering making an application for 

advertisement consent from the Council’s Planning Services. 

 

4. PLANNING POLICY and REGULATIONS 

4.1 National guidance can be found in Planning Policy Wales (2014) Para 3.5 and 

Technical Advice Note 7 - Outdoor Advertisement Control (1996)  LDP Policy 

RD1 outlines general development management considerations and section (i) 

will be relevant to advertisement consent applications.  There is also useful 

advice published by the Department of Communities and Local Government 

titled ‘Outdoor advertisements and signs- A guide for advertisers’, which is 

available via the following link 

https://www.gov.uk/government/publications/outdoor-advertisements-and-

signs-a-guide-for-advertisers .  It should be noted that this document only 

https://www.gov.uk/government/publications/outdoor-advertisements-and-signs-a-guide-for-advertisers
https://www.gov.uk/government/publications/outdoor-advertisements-and-signs-a-guide-for-advertisers
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relates to England and some of the rules and regulations will differ in Wales but 

it does contain some useful design advice and illustrations which are helpful 

when considering options for advertisements. 

 

4.2 Adverts are subject to control via the Town and Country Planning (Control of 

Advertisements) Regulations 1992.  Adverts subject to control by the 1992 

Regulations fall into two principal categories: 

 Advertisements for which deemed consent is granted by the regulations; and 

 Advertisements which require express consent from the Council. 
 

4.3 Deemed consent covers the types of advertisement listed in Schedule 3 of the 

regulations; to be found in Appendix A; subject to any specified conditions and 

limitations and also to the standard conditions listed in Appendix B.  Although 

permission is not required for adverts that benefit from deemed consent, the 

Council has powers to require the removal of adverts that benefit from 

deemed consent but are considered to be having a detrimental impact. 

 

4.4 Express consent is required from the Council for most types of advertising including fascia 
signs; posters and notices; advance signs; directions signs etc and the content of this 
guidance note will be a material consideration in the determination of applications for 
Express Consent.  All applications for advertisement consent are judged against the following 
two criteria: 

AMENITY - This relates to the effect the advertisement has on appearance of 

the surrounding area and host building, by way of size, design, materials, 

colour, illumination etc. It also considers the cumulative effect of 

advertisements on the surrounding area.  Particular care and consideration to 

the design and use of materials needs to be made in sensitive areas. Specific 

guidance in relation to Listed Buildings and Conservation Areas can be found in 

SPGs xxxx and xxxx which should be used in conjunction with this note. 

PUBLIC SAFETY - This considers all highway users; cars, cyclists, pedestrians, 

and disabled people. The main considerations are the distraction of drivers 

and the safety of pedestrians. 

4.5 The use of bilingual signage will be encouraged and supported in all 

advertisements to reflect the linguistic and cultural character of Denbighshire.  

Businesses are encouraged to use Welsh names and terms as best practice in 

naming their premises and to make them locally relevant whenever possible. 

5. TYPES OF ADVERTISEMENTS 

5.1 Fascia Signs – advertisements usually located on the principal elevation of the 

premises, between ground and first floor level.  Materials should be 

appropriate to the property and surrounding area.  The depth and size of the 

sign and lettering should reflect the characteristics of the premises.  Painted, 

externally illuminated (if required) fascia signs will be encouraged across the 

County and required in sensitive areas. 



 

3 
 

 

5.2 Projecting/hanging signs – usually located at fascia level, projecting at right 

angles, normally supported by a bracket.  This form of advertising can, when 

designed and displayed appropriately, form a positive addition to the street 

scene, adding interest and variety.  Proliferation of such signs may however 

result in a cluttered and unattractive appearance and to avoid this only one 

such sign will be allowed per premises except on corner properties.  Signs 

should not project more than 1 metre from the supporting wall and should be 

higher than 2.5 metres from ground level to ensure public safety.  The use of 

materials, colour and illumination (if required) should be in keeping with the 

character of the premises and the surrounding area. 

   
 
5.3 Illumination - Illuminated signs should be of a type and style not to cause visual nor hazard 

nuisance. Illuminated adverts should: 
 

- cause no intrusion into any residential properties 
- cause no glare, dazzle nor conflict with street or traffic lighting 
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- not be similar to traffic lights or the lights of emergency vehicles 
 
5.4  In addition, the means of illumination should: 

- be by a constant, non-intermittent light source (non flashing and non 
moving parts) 

- if illuminated from the front, should not project more than 500mm from the 
advertisement 

- cause minimal upward light spill 
- be energy-efficient 

 
5.6 Forecourt signs – Fixed forecourt signs are located on land in the same ownership as the 

commercial business being advertised.  The safety of pedestrians and motorists will be a 
primary consideration as poorly sited signs, or a proliferation of such signs can obscure 
viewpoints. Rotating signs will not be encouraged as they can be distracting for motorists. 

 
5.7 A Boards – these are temporary or moveable, and as above should be located on land in the 

same ownership as the business being advertised. If a sign is to be located on the pavement 
it should be remembered that this is part of the adopted highway and separate consent will 
be required from the Highway Authority (DCC). Pavement signs can pose particular problems 
for pedestrians and must not obstruct movement or present a potential hazard. 

 

   
 
5.8 Temporary Banners – these are generally used to advertise forthcoming events.  They 

should be sited so that they do not obstruct visibility to road users or pedestrians. They 
should not be displayed more than 28 days before the event and must be removed no later 
than 14 days following in line with the 1992 Regulations. 
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5.9 Advance Directional Signs – these are used where the site or event being advertised is not 

easily seen, or is some distance from the main highway.  These signs are not usually 
displayed on the premises to which they relate.  If they are to be located in the Highway 
then separate consent from the Highway Authority (DCC) will be required. Preference is for 
AA or white on brown tourism signs and advertisement consent is not required for these 
signs. 

 

  
 
5.10 Poster Hoardings – these are often used to screen building sites whilst work is being carried 

out, attached to the flank walls of buildings or free standing along roadsides. These are 
usually large and are controlled strictly through the planning system.  They should not have 
an adverse impact on the character and appearance of the building or wider area.  Any 
illumination should not cause a distraction to drivers or increase light pollution for nearby 
residents. 

 

  

http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=mR4o6dZQiJ_uOM&tbnid=vwwut72oT-1i_M:&ved=0CAcQjRw&url=http://www.walesonline.co.uk/news/local-news/funniest-most-bizarre-downright-inept-1799191&ei=wY4yVO2pKcfraIb0gbgH&bvm=bv.76802529,d.d2s&psig=AFQjCNFq37MoZntYpuxNC1OkIcvjof7dvQ&ust=1412685803397134
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Appendix  A 
 

 

 Deemed consent  

By regulation 6 of the 1992 Regulations1, deemed consent is granted for the following 
displays of an advertisement falling within classes 1 to 14 listed in Schedule 3 (subject to 
any specified conditions and limitations and also to the standard conditions).  

• Class 1: functional advertisements of local authorities, statutory undertakers and public 
transport undertakers, and advertisements displayed by LPAs on land in their areas.  

• Class 2: miscellaneous advertisements relating to the premises on which they are 
displayed (e.g. professions, businesses, trades, religious institutions and hotels). There 
is some doubt as to whether signs for ‘bed and breakfast’ establishments are currently 
covered by Class 2.  

• Class 3: miscellaneous temporary advertisements relating to sale or letting of property, the 
sale of goods or livestock, the carrying out of building or similar work, local events, 
demonstrations of agricultural processes, and visits of a travelling circus or fair.  

• Class 4: illuminated advertisements on business premises. 

Class 5: advertisements other than illuminated advertisements on business premises.  

• Class 6: advertisements on forecourts of business premises.  

• Class 7: flag advertisement attached to single flagstaff projecting vertically from the roof of 
a building, or on a site where planning permission is granted for residential development, 
and at least one house remains unsold.  

• Class 8: advertisements on hoardings.  

• Class 9: advertisements on highway structures.  

• Class 10: advertisements for neighbourhood watch and similar schemes.  

• Class 11: advertisements directing potential buyers to a residential development.  

• Class 12: advertisements inside buildings.  

• Class 13: sites used for the display of advertisements without express consent on 1 April 
1974 and that have been used continuously since that date.  

• Class 14: advertisements displayed after expiry of express consent (unless a condition to 
the contrary was imposed on the consent or a renewal of consent was applied for and 
refused).  

Specified conditions and limitations are set out in detail under each of the above classes of 
advertisement subject to deemed consent. 
 
  

                                            
1  The Town and Country Planning (Control of Advertisements) Regulations 1992 SI 1992/666, as amended   
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Appendix B – Standard Conditions 
 

The standard conditions are prescribed by Schedule 1 to the 1992 Regulations:  

[1] Any advertisements displayed, and any site used for the display of 
advertisements, shall be maintained in a clean and tidy condition to the 
reasonable satisfaction of the LPA.  

[2] Any structure or hoarding erected or used principally for the purpose of displaying 
advertisements shall be maintained in a safe condition.  

[3] Where an advertisement is required under these Regulations to be removed, the 
removal shall be carried out to the reasonable satisfaction of the local planning 
authority.  

[4] No advertisement is to be displayed without the permission of the owner of the 
site or any other person with an interest in the site entitled to grant permission.  

[5] No advertisement shall be sited or displayed so as to obscure, or hinder the ready 
interpretation of, any road traffic sign, railway signal or aid to navigation by water 
or air, or so as otherwise to render hazardous the use of any highway, railway, 
waterway or aerodrome (civil or military). 

 


